
4 Kuper 
Research 



Since their appointment 
in 2014, the team at 
Kuper Research has 
played a pivotal part in 
the technical aspects of 
the research for the 
OMC 



Field work and 
Quality Controls 

Questionnaire 
Design and Revisions 

Technical 
Advisory 

• Sampling and 

weighting 

procedures 

• Currency 

research best 

practice 

• Alignment with 

objectives  

• Ensuring research 

best practice 

• Ongoing scrutiny 

of processes and 

systems 

• Assessment of 

reliability and 

validity of data 



Research Liaison 
 

• Ensure seamless integration of 

travel survey data with modelling 

system 

 

• Ensuring alignment between the 

OMC and media stakeholders  

 

Industry insights 
 

• Providing research insights to the 

industry to ensure transparency of the 

data to build credibility 

 

• Providing marketing insights to the 

industry to add value to the currency’s 

contribution to the media mix. 



2014 

• Beginning of 2014:  Ask Afrika 

appointed to conduct the travel 

survey fieldwork 

• Mid 2014: Kuper Research 

appointed for technical oversight 

 

A Bit of Background 

2014 data: 

Turned out to be very useful as a 

pilot survey  

2015 

2015 data:   

Technically innovative, reliable and 

valid travel research for inclusion in 

the Cuende modelling process 

• Valuable learnings helped us to 

make extensive revisions to the 

questionnaire and various 

processes 



Challenges 

A travel survey is exceedingly complex. 

• In South Africa it is compounded because 

some people worry that disclosure of regular 

journeys and destinations can compromise 

their security. 

• Also complex in terms of our taxis and taxi 

ranks and multiple taxi routes 

• In some areas there is a lack of street names 

or numbers for starting points and 

destinations 

• In each case we introduced relevant methods 

and controls to remedy these and other 

issues that arose. 



Travel survey: how 

it was done 

• 15 349 individuals aged 15+ 

• Stratified random probability sample within 

communities of 8 000+ individuals 

• Rigorous substitution and selection processes 

followed 

• Weighted up to the latest Census estimates 

• Represents just over 24 million adults  

• Face to face in home interviews conducted by 

Ask Afrika 

• Interviewing 7 days a week over 10 months 

(Feb to Nov 2015) 

• Relevant and extensive back checks to ensure 

the accuracy and usability of the responses 



Key questionnaire 

elements 

• Types of trips undertaken in the past 7 days 

• The day(s) of week and frequency of the trips 

• The starting point and destination of each trip 

– an address, a name of a shopping centre, a 

point of interest and so on 

• The starting and end time of each trip 

(duration of each trip) 

• The mode of transport: foot, taxi, bus, car, 

train, bicycle 

• And nuances within all of the above. 



Now we have big 

data 
• Travel survey clean data files are 

submitted to Cuende in Spain for their 

additional checks 

• Cuende then model the travel 

behaviour and demographic details 

with satellite traffic data (big data) 

• All this is loaded into the Quantum 

reach and frequency software   



Now agencies will have a 
comparable audience currency for 

static roadside billboards 



After a long and arduous journey in terms of scrutiny and 
inputs, navigating many potholes and obstacles along the way…. 

 
Kuper Research is now confident that the industry is about to 

receive well conducted, innovative and valuable audience 
research.  


